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DIVERSITY AND INCLUSION

Diversity, equality and inclusion have always 

formed an integral part of the Barilla Group’s 

culture, values and Code of Ethics. In fact, these 

values play a vital role in our growth model and our 

way of doing business. The Group is committed 

to pursuing a path aimed at developing the 

personal value of everyone, respecting physical, 

cultural and moral integrity, and the right to 

associate with others, and taking account of 

every aspect of people’s lives, because human 

life is the inspiration for all the company’s way 

of doing business. Barilla supports and respects 

human rights in everything it does, across its entire 

sphere of influence, offering equal opportunities 

for personal development, and safeguarding 

people’s privacy. 

This path has given rise to partnerships with 

external organizations, aimed at achieving 

specific results, and the adoption of company 

policies and procedures designed to emphasize 

the central role of the inclusion of diversity as a 

business imperative. 

The Group has also established a Global Diversity 

& Inclusion Board that works with the company 

to identify potential areas for improvement, 

develop new initiatives and monitor existing 

initiatives, in order to ensure that Barilla makes 

continuous progress towards its goal of being 

a role model company in the field of diversity 

and inclusion. Lastly, as well as establishing the 

Global Diversity & Inclusion Board, the Group has 

appointed a Chief Diversity Officer, who reports 

directly to the CEO.

A management approach aimed at respecting 

diversity and promoting inclusion is essential for 

a company operating worldwide with more than 

8,000 People, nearly all employed on open-term 

contracts, highlighting the value Barilla attributes 

to the job stability of its workforce. 

Barilla People by region, contract type and gender

2017

Open-term contract Fixed-term contract 

Men Women Total Men Women Total

Italy 2.903 973 3.876 107 78 185

Rest of Europe 1.790 968 2.758 108 54 162

Americas 362 169 531 0 0 0

AAA 202 79 281 0 0 0

Rest of World 67 53 120 2 3 5

Total 5.324 2.242 7.566 217 135 352

Note: The data referred to the Group employees provided in the section that follows refer to Barilla G. e R. Fratelli excluding Mexico, where 
273 people are employed. United States law makes no distinction between open-term and fixed-term contracts: employment contracts can 
be terminated at any time by either party without liability. For the purposes of this document, therefore, Barilla People in the United States are 
recorded as employees on open-term contacts.

BARILLA’S APPROACH TO PEOPLE 
MANAGEMENT
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EMPLOYEES BY AGE GROUP

BARILLA PEOPLE BY LENGTH OF SERVICE

For the third time since 2015, Barilla issued a 

questionnaire, in 2017, designed to measure 

perceived levels of respect and appreciation 

of diversity and inclusion, plus levels of 

engagement among employees. Over 4,000 

employees took part in the survey, equating to 

85% of the people concerned. Barilla received 

7,800 comments in response to four open-

ended questions. These results help identify 

our strengths and, more importantly, areas with 

scope for action.

90% OF RESPONDENTS TO THE 
SURVEY ON DIVERSITY AND 
INCLUSION SAID THEY WERE PROUD 
TO BE BARILLA EMPLOYEES
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RESPECT FOR DIVERSITY

Barilla constantly strives to improve gender 

balance within the company, with respect for 

personal values and orientation. Regarding 

female talent, by setting challenging goals aimed 

at making the company more and more inclusive 

in relation to women, plays a vital role for Barilla 

in this respect.

Barilla People by professional category

2017

Total Of which women

Executives 163 33

Managers 612 237

Employees 1,764 760

Workers 4,958 1,241

Sales force 421 106

Total 7,918 2,377

35% OF BARILLA’S EXECUTIVES AND 
MANAGERS ARE WOMEN, IN LINE 
WITH 2016

The company also strives to achieve gender 

balance through initiatives designed to 

enhance the work-life balance. Barilla offers 

parental leave to all employees in accordance 

with the applicable regulatory requirements and 

local legislation. During the year, Barilla also set 

up a pilot project, called Winparenting, aimed 

at helping the company manage parental leave 

to best effect, by conducting focus groups to 

identify the needs of managers and parents 

during this life-stage.

SHARE OF WOMEN IN THE GLOBAL TALENT POOL
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Barilla People who have taken parental leave

2017

Men Women Total

Executives 0 1 1

Managers 13 24 37

Employees 7 30 37

Workers 37 43 80

Sales force 4 11 15

Total 61 109 170

The data relating to parental leave pertain to 89% of the company population

Barilla People who returned to work at the company after taking parental leave

2017

Men Women Total

Executives 0 0 0

Managers 13 24 37

Employees 7 19 26

Workers 36 41 77

Sales force 4 6 10

Total 60 90 150

The data relating to parental leave pertain to 89% of the company population
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Barilla People who returned to work at the company after taking parental leave and are still 

employed twelve months after their return 

2017

Men Women Total

Executives 0 0 0

Managers 13 13 26

Employees 6 14 20

Workers 36 30 66

Sales force 3 4 7

Total 58 61 119

The data relating to parental leave pertain to 89% of the company population

Return-to-work rate Retention rate

88% 83%

The data relating to parental leave pertain to 89% of the company population.
Return-to-work rate calculated as: (total number of employees who returned after taking parental leave / total number of employees who 
took parental leave).
Retention rate calculated as: (total number of employees who are still employed twelve months after their return from parental leave / total 
number of employees who returned from parental leave in the previous reporting year).

Barilla does not tolerate any form of discrimination or exclusion in relation to age, culture, ethnicity, 

nationality, religious belief, origin, political opinion, civil status, gender or sexual orientation. 

To foster an increasingly inclusive culture, the Barilla Group has encouraged the formation and 

development of various Employee Resource Groups (ERGs). These are interest groups set up by 

employees for employees, which revolve around specific diversities.
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INITIATIVES TAKEN BY BARILLA 
PERSONNEL TO ENHANCE DIVERSITY 
AND INCLUSION

In the course of 2017, Barilla actively supported 

various initiatives taken by ERGs throughout the 

world, including:

Voce, in Italy, France, Germany and the United 

States to discuss LGBTI issues.

Balance, in Italy and the United States, to promote 

the optimum work-life balance.

Alleanza, in the United States, to support Latin 

and Afro-American minorities.

Welcome Home, in Italy, to promote 

multiculturalism in the workplace.

Hand in Hand,  in AAA area countries, to promote 

gender diversity and equal opportunities

. 

Young, in Italy, to support diversity of age-groups 

at the company. 

Respeito, in Brazil, to safeguard and respect 

personal differences in the workplace.

Inclusivo, in Canada, to promote an inclusive 

workplace for all employees.
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Barilla’s drive to promote diversity and inclusion 

also encompasses its support for a project by 

the Swiss start-up “Includeed.com”, which has 

launched an innovative online platform aimed at 

bridging the gap between companies’ declared 

commitment to diversity and workers’ perception 

of discrimination by gender, age, ethnicity or 

sexual orientation in the workplace. Barilla’s 

participation in this project provides it with a new 

and different way to exchange views and share 

best practices with other organizations actively 

engaged in promoting diversity.

With regard to the rights of LGBTI personnel 

(Lesbian, Gay, Bisexual, Transgender and 

Intersex), Barilla, which is the first company in 

Italy to sign a United Nations initiative, has been 

actively supporting the Standards of Conduct for 

Business established by the office of the United 

Nations High Commissioner for Human Rights 

since 2017. The aim of these standards is to tackle 

the issue of LGBTI discrimination in the world 

of work. The Standards of Conduct establish 

rules of conduct that companies should comply 

with in relation to LGBTI employees, suppliers, 

customers and distributors. The purpose of these 

standards of conduct is to promote respect and 

support for the rights of LGBTI communities in the 

places where companies operate, to eliminate 

discrimination and to support LGBTI personnel.

As further testimony to Barilla’s commitment to 

LGBTI communities worldwide, the company 

has set up a committee called VOCE in the 

USA, France, Italy and Germany to discuss issues 

relating to discrimination arising from different 

sexual orientations. In 2017, furthermore, 

Claudio Colzani, CEO of the Barilla Group, joined 

more than 270 CEOs in signing the CEO Action 

for D&I Pledge, thus committing the company to 

promote diversity and inclusion in the workplace.
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WORK PLACEMENT PROGRAMS IN 
SUPPORT OF REFUGEES 

In view of large increases in migration triggered 

by crises and conflicts around the world, the 

Barilla Group is implementing projects and 

initiatives at local level aimed at the reception, 

inclusion and integration of refugees arriving 

in European countries.

Sweden

Barilla Filipstad has forged a partnership with the 

National Employment Center and the Swedish 

for Immigrants Association (SFI), aimed at 

providing training, at its production plant, for a 

group of refugees received by Sweden. Each of 

these people receives a six-month program of 

support from a Barilla supervisor, who guides 

them through a work placement path that gives 

them the opportunity to learn both Swedish 

and a new job. On completion of this path and 

a language test, Barilla aims to give participants 

the chance to get a job at the production 

plant. Barilla Filipstad hired 9 refugees in 2017 

and received a significant amount of positive 

feedback. 

Italy 

In Italy, Barilla has worked in partnership 

with Adecco and the United Nations High 

Commission for Refugees, to launch a project 

aimed at equipping a group of refugees with 

work skills, by means of an apprenticeship 

contract at the Pedrignano office and at the 

Group’s production sites. The aim of the project 

is to help refugees received by Italy to integrate 

into Italian society, by facilitating their transition 

into the world of work. 

Germany

The Group has launched joint initiatives 

with local chambers of commerce, aimed at 

facilitating entry into work at the Cologne office 

and the Celle production facility for refugees 

received by Germany. Barilla offers refugees 

apprenticeships, during which they have the 

opportunity to learn German and increase their 

understanding of local culture, through work, 

with a view to facilitating their integration into 

the community. As a result of this initiative, 

Barilla hired one person for its Cologne office 

and awarded apprenticeships to three others at 

its Celle production plant in 2017. 
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In relation to disability, the Group pays close 

attention to making its workplaces accessible 

and inclusive. Over the course of the year, Barilla 

has run programs to train its personnel and raise 

their awareness of disability and its integration 

into the world of work. The aim of the program 

was to encourage the development of creative, 

innovative ideas and solutions for overcoming 

the physical and social barriers that exist 

within the company in relation to people with 

disabilities.

For this reason, Barilla sponsored the annual 

Disability Matters Europe Conference & Awards, 

in Parma. This is one of the most important 

corporate events on the subject of disability and 

its protection in the workplace. The Conference 

saw the participation of a line-up of prominent 

speakers representing corporate best practices, 

plus more than 80 experts from academia, 

government and non-profit organizations. The 

event was also attended by Paralympic champion 

Bebe Vio.

On the subject of disability, the Group also 

launched an event entitled Hackability, in 

which interdisciplinary teams of people with 

disabilities, together with makers and designers, 

design cooking utensils and new packaging 

solutions tailored to the requirements of people 

with special needs. Barilla has been hosting the 

crucial stages of this initiative at its site in Parma 

since 2017. The company also invited its own 

employees to take part, and provided them with 

mentors with relevant specific skills. 
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FOCUS ON THE WELLBEING OF EMPLOYEES

Barilla pays close attention to the wellbeing of 

its employees, as witness the many company 

initiatives aimed at People Care. In 2017, the 

Group stepped up its smartworking program 

and launched specific initiatives to protect the 

health of employees, including osteopathic 

treatment on company premises. 

All of Barilla’s People Care initiatives are aimed 

at helping its People live better, by promoting 

the right work-life balance and encouraging the 

adoption of healthier lifestyles.

SMARTWORKING

In 2013, Barilla launched its Smartworking 

program, to promote the development of 

a more inclusive working environment, by 

allowing employees to manage their work more 

autonomously in terms of how, where and when 

to work, and adapting its work procedures to 

both personal and corporate needs, with a view 

to achieving its goals to best effect.

Barilla has extended the Smartworking program 

over the past few years, and doubled the number 

of days on which its office staff have the option 

to work remotely. 

1,303 PEOPLE BENEFITED FROM THE SMARTWORKING PROGRAM OVER THE 
COURSE OF THE YEAR  

By way of additional help for employees in 

getting their work and non-work tasks done, 

the company introduced various time-saving 

services, such as in-company parcel collection 

for employees, an internal laundry and the 

possibility of booking take-away dinner baskets 

containing sustainable menus that change week 

by week.

FOCUS ITALY - CARE FOR PERSONAL 
HEALTH: OSTEOPATHY COMES TO 
BARILLA

During the year, Barilla introduced an initiative 

aimed at preventing occupational illness and 

reducing the physical and psychological stress 

of its employees by offering on-site osteopathic 

treatment. The initiative is part of a pilot study, in 

which 450 Barilla employees volunteered to take 

part, which will enable the relevant specialists to 

evaluate the effects of osteopathy on the lives of 

staff assigned to various roles.

The project enables employees to receive 

osteopathic treatment free of charge on 

company premises from a team of osteopaths 

from the Collegio Italiano Osteopatia (CIO) in 

Parma, which has conducted extensive research 

into the effect of osteopathy on stress, in 

conjunction with the University of Parma. Each 

treatment consists of six sessions, which take 

place in various on-site locations set up for the 

purpose. 

The aim of the project is to show how the use 

of osteopathy can reduce absence due to 

illness, while also improving physical resistance 

to work-related stress. It is also aims to reduce 

the number of requests for specialist medical 

treatment, and the quantity of prescription 

drugs taken by employees, because osteopathy 

is generally based on a preventive rather than a 

reactive approach.
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ATTRACTING AND DEVELOPING TALENT  

Barilla has drawn up specific policies aimed at 

enhancing the skills of its People and nurturing 

their professional development. The Group has 

thus established an internal selection process 

aimed at identifying the in-house talent best 

suited to vacant positions within the company.

Whenever a vacancy arises, Barilla looks for an 

existing staff member with a suitable profile, with 

a view to aiding the professional development of 

its employees.  Vacancies are posted at global 

level, and all Group personnel are entitled to apply. 

Candidates are assessed by means of telephone 

interviews, online questionnaires and interviews 

in person. Where internal candidates are not 

selected for vacant positions, they are given an 

assessment and a series of pointers aimed at 

promoting their professional development.  

As regards external selection, Barilla has drawn up 

an Employer Value Proposition (EVP), which is 

communicated internally and externally at global 

level, in order to attract and retain the right talent. 

49% OF VACANCIES FOR EMPLOYEES WERE COVERED THROUGH THE 
SELECTION OF INTERNAL STAFF

BARILLA EVP

HUMAN TOUCH
sense of belonging, family culture and a 

business driven by strong values, with a clear 

focus on care and respect for the individual 

SENSE OF PURPOSE
pride in being a member of the barilla team 

and doing an important job

EMBRACING CHALLENGES
a dynamic, meritocratic environment that 

provides opportunities to take initiatives and 

rise to challenges 
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Number of People entering and leaving employment by geographical area and gender

Entering Leaving

Men Women Total Men Women Total

Italy 48 19 67 53 24 77

Rest of Europe 106 63 169 146 120 266

Americas 53 31 84 45 18 63

AAA 5 7 12 12 7 19

Rest of World 6 10 16 6 9 15

Total 218 130 348 262 178 440

Number of People entering and leaving employment by geographical area and age group

Entering Leaving

<30 30-50 >50 <30 30-50 >50

Italy 31 34 2 4 29 44

Rest of Europe 64 95 10 65 131 70

Americas 29 39 16 11 36 16

AAA 5 6 1 3 13 3

Rest of World 4 11 1 1 13 1

Total 133 185 30 84 222 134

POSITIVE TURNOVER RATE OF STAFF ON OPEN-TERM CONTRACTS

Men Women Total 

4.1% 5.8% 4.95%

NEGATIVE TURNOVER RATE OF STAFF ON OPEN-TERM CONTRACTS

Men Women Total 

4.9% 7.9% 6.4%
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The system for assessing staff performance 

also plays an important role in the company’s 

talent management model. The assessment of 

individual performance is intended to form a 

basis for identifying career paths and enhancing 

skills for employees, while at the same time 

recognizing individuals’ contribution to the 

company’s goals for the year, including the 

effective implementation of the mission “Good 

for You, Good for the Planet”.

The annual appraisal of staff performance forms 

an integral part of the global talent assessment 

system for evaluating the professional 

development potential of Barilla People.  To 

provide a clear overview of roles, responsibilities 

and duties assigned, and make an accurate 

evaluation, Barilla has mapped out 2,100 

organizational positions, all of which have been 

formalized in job descriptions.

The talent appraisal process also underpins 

the process of identifying employees with 

the highest annual performance and high 

potential for professional development, such 

as to qualify them for assignment to the Group’s 

Global Talents scheme. Qualifying staff are 

given targeted training by Barilla, with a view to 

assigning them to managerial positions within 

five years. 

1,802 BARILLA PEOPLE MEMBERS 
WERE COVERED BY A SYSTEM 
OF ANNUAL PERFORMANCE 
MANAGEMENT

1,613 BARILLA STAFF MEMBERS WERE 
COVERED BY A SYSTEM OF TALENT 
MANAGEMENT
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INTERNAL TRAINING AND COMMUNICATION  
Training plays a key role in the process of 

professional growth and development of Barilla 

personnel. It is an important means of building 

and consolidating employees’ skills, while at the 

same time disseminating Company values and 

strategy, so as to promote continuous growth 

and development of the business.

In order to ensure that its People always receive 

a high level of training and coaching, Barilla has 

set up a business unit specifically dedicated to 

staff development programs. 

The Group also has a number of Barilla 

Academies, designed to involve employees in 

activities and initiatives aimed at consolidating 

individual skills connected with the main 

professional families, by means of the Functional 

Academies, or with specific fields that are 

strategic to Barilla’s business, by means of the 

Pasta Academies.

2017 was also a year of transparency and clarity 

for the Barilla Group, in relation to its human 

resource management processes, thanks to HR 

Expo, a training and listening exercise, aimed 

in particular at identifying areas for improvement 

in relation to the Group’s People management 

practices. 

The training initiatives implemented at global 

level for all staff involved in HR processes formed 

an integral part of the project. The training 

activities involved 15,000 people all over the 

world, partly through specific roadshows held 

in every country in which the Barilla Group 

operates. The initiative also involved the launch 

of a specific digital portal, through which all HR 

processes were made accessible and transparent 

to company employees. 

The HR Expo initiative was therefore the 

culmination of years of work aimed at streamlining 

processes, connecting with business strategy 

and engaging managers as the key players in the 

management of their People.

In the course of 2017, Barilla invested 

approximately 2.6 million euros in staff 

development, equating to 120,000 hours of 

training for employees.

332 BARILLA PEOPLE TOOK PART 
IN INITIATIVES RUN BY THE BARILLA 
ACADEMIES DURING THE YEAR

Average hours of training by category and gender

2017

Men Women Total

Executives 18.1 25.5 21.8

Managers 20.9 22.1 21.5

Employees 19.2 17.2 18.2

Workers 21.3 8.4 14.85

Sales force 2.9 3.9 3.4

The data relating to training pertain to 89% of the company population
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TRAINING HOURS BY SUBJECT AREA

Note: the “Other” category includes training in environmental management and healthy lifestyle and food habits. 
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INTERNAL COMMUNICATION

In 2017, Internal Communication again played 

an important role in ensuring that all Barilla 

People working in headquarters in and outside 

Italy, production plants and sales units were kept 

constantly up to date on business performance, 

involved in the company’s drive for growth, and 

made to feel proud of their everyday contribution 

to achieving shared goals.

All Barilla People were involved in Local Town 

Hall Meetings, which are held in all headquarters 

in and outside Italy, and Global Town Halls, which 

are broadcast every four months in digital format. 

These events are important meetings that see the 

participation of the company’s top management, 

in person, to share strategy, current results 

and showcase business initiatives in the various 

markets.

Work continued in 2017 on the company’s social 

network and digital newspaper, which reaches 

over 4,200 readers, while strong emphasis was 

given to the implementation of the internal 

portal. This repository of documents, policies 

and procedures available to all Barilla People, was 

extended with new content and now provides 

access to new digital tools and apps, which were 

developed by various functions during the year, 

to encourage inclusion, share needs and interests 

with colleagues, and showcase the initiatives and 

activities undertaken both inside and outside the 

organization..

The portal’s home page received 306,750 visits 

in 2017, with a total of 445,857 views at Group 

level. The home page is updated daily with news 

about products and activities, at both local and 

global level, and has an interface that is integrated 

with the press collection. The function of the 

company portal has changed significantly over 

the course of the year. Whereas it was once a 

service area to go to for policies, procedures and 

primarily documentary material, it is now a place 

of communication and interaction, where you can 

find a full range of news and updates on business 

performance, and take part in internal company 

events and initiatives.

Both in and outside Italy, the production facilities 

have been equipped with terminals that plants staff 

can use to access the portal and keep up to date 

with the latest news from the world of Barilla. At 

the new sites, furthermore, monitors and digital 

totems have helped speed up access to a wide 

range of content. 

In line with the Group’s strategy and values, 

internal communication has covered a range 

of topics during the year - from diet, nutrition, 

sustainability, diversity and inclusion, to quality, 

innovation and digitalization - by means of a series 

of multichannel campaigns.

The sites that have been renovated in the course 

of the year, in Dubai, Singapore, Belgium and the 

Netherlands, have been equipped with areas and 

systems for facilitating collaboration and sharing, 

while supporting the communication of corporate 

values and strategy, thus reinforcing the sense of 

belonging and group identity that all Barilla People 

have in common.

Video coverage of three Global Town Halls, plus 

the Yearly Leadership Team Meeting - an end-

of-year event attended by the company’s top 

management at global level - were made available 

to all users in 2017 in a dedicated section of the 

portal.

To sum up, transparency, improved access, 

from both fixed and mobile devices, and sharing 

of cross-departmental content, represented 

the key value-generating facets of our internal 

communication. Throughout the year, this 

communication strove to highlight the activities 

and initiatives implemented by Barilla People, 

which enabled the company to reach important 

milestones in line with its own distinctive way of 

doing business.

The company portal has become an 

increasingly dynamic tool for facilitating the 

adoption of Smart Working and giving all 

Barilla People better access to shared content, 

from smartphones and tablets alike. 
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PROMOTING HEALTH AND 
SAFETY IN THE WORKPLACE

Barilla ensures that everyone who works at the 

Group’s production sites and offices or belongs to 

the sales force, benefits from a work environment 

in which the health and safety of everyone is 

protected.

For this reason, Barilla has established a specific 

company policy for the management and 

protection of health and safety in the workplace. 

Over 80% of production facilities are certified to 

technical standard OHSAS:18001.

86% OF EMPLOYEES WORK IN PRODUCTION SITES WITH OHSAS:18001 
CERTIFICATION
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Barilla also conducts numerous audits and 

inspections at its offices and production sites 

in the course of the year for the purpose of 

preventing fire and verifying safety standards. 

Every year, furthermore, the Group’s dedicated 

health and safety management function checks 

that all production facilities are in compliance 

with local legislation governing health and safety 

in the workplace.

The Group also pays close attention to staff 

training, as an integral part of its prevention 

program. As well as annual courses on health 

and safety issues, all new employees receive 

ad hoc training in this respect and in relation 

to the main risks associated with their role. 

Furthermore, the emergency teams established 

within the Group take part in specific courses in 

fire prevention, explosion prevention and first aid 

procedures. Barilla delivered more than 42,000 

hours of occupational health and safety training 

to its employees in 2017.

64 AUDITS WERE CONDUCTED 
DURING THE YEAR IN 40 
PRODUCTION SITES AND OFFICES 
FOR THE PURPOSE OF VERIFYING 
SAFETY STANDARDS

42,032  HOURS OF OCCUPATIONAL 
HEALTH AND SAFETY TRAINING WERE 
DELIVERED DURING THE YEAR



26  2018 REPORT | Diversity and Inclusion

50%  REDUCTION IN THE NUMBER OF 
INJURIES COMPARED WITH 2010 

Thanks to its constant attention to the health 

and safety of its employees and to the activities it 

undertakes, Barilla has recorded a 12% reduction 

in the number of injuries compared with the 

previous year. Moreover, the Group recorded 

no fatal accidents in 2017, and in 9 production 

plants there have been no accidents for at least 

one year. 

INJURY SEVERITY INDEX

2017 2016

0.49 0.40

Severity index calculated as: (total number of days of absence per injury / total number of hours worked) *1,000

INDICE DI FREQUENZA DEGLI INFORTUNI

2017 2016

10.2 11.8

Frequency index calculated as: (total number injuries / total number of hours worked) *1,000,000

INCIDENTS BY GEOGRAPHICAL AREA
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MANAGEMENT OF TRADE UNION RELATIONS  
Barilla fosters relations with Trade Unions based 

on the principles of integrity and transparency, 

through three main channels:

•  the European Works Council (EWC);

• The Confederation of National Trade Unions 

(Confederazione dei Sindacati Nazionali - 

CSN), which benefits from the support of 

national and local trade union secretariats;

• Site-specific Unitary Trade Union 

Representation Bodies (Rappresentanza 

Sindacale Unitaria - RSU) in place at 10 

plants, 4 mills, offices and sales units. The 

RSU coordination team meets twice a year 

to discuss matters pertaining to the social 

and economic context of the country, 

performance trends, and analyses of indicators 

and strategies relating to the plants. Local 

RSUs are also in charge of handling matters 

concerning the individual site to which they 

belong, such as training routes, environment 

and safety, impact on employment and 

specific issues of a local nature.

Thanks to responsible management of relations 

with trade union representatives, only 0.1% 

of working hours were lost to strikes or labor 

disputes at Barilla in 2017
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INCLUSION OF COMMUNITIES
For Barilla, solidarity with and support for the 

local area are two vital components of its Mission 

“Good for You, Good for the Planet”, because they 

are the key to consolidating the vital relationship 

between the Business and the Community. For 

this reason, the Group promotes activities and 

initiatives that foster social inclusion, and ensure 

that people in difficulty or affected by natural 

disasters have access to food. The Group has 

also formulated a specific policy to govern the 

donation of funds and products to charities and 

non-profit organizations. 

DONATIONS OF PRODUCTS 

During the year, Barilla forged partnerships with 

local associations that support needy people in 

the various countries in which it operates, for the 

purpose of donating surplus foods. 

The organizations supported by Barilla include: 

Banco Alimentare in Italy, Feeding America in 

the United States, Food Bank Australia, TIDER 

Food Bank in Turkey, and Banque Alimentaire 

and Restos du Coeur in France

.

In France, for the first year ever, Barilla introduced 

specific work permits for its employees, to 

enable them to take active part in the charity 

initiatives run by Banques Alimentaires as part 

of the struggle against precarious access to 

food. Thanks to these permits, more than 180 

Barilla employees took part in the annual food 

collection held by the food bank across France. 

During the year, the company also donated more 

than 9 tonnes of pasta to Restos du Coeur and 

over 400kg of products to Banques Alimentaires, 

within the framework of food solidarity initiatives. 

In Italy, the Group took part in the initiatives run 

by AIDEPI on World Pasta Day, by contributing to 

the donation of 13 tonnes of pasta, equating to 

160,000 meals, to Caritas canteens in 12 regions.

In Sweden, Barilla continued its collaboration with 

the Hunger Project, a non-profit organization 

dedicated to the fight against hunger worldwide. 

Over Christmas, the Group donated two krona to 

the Hunger Project for every Wasa brand product 

purchased by customers, through the use of a 

special promotional code marked on packages. 

Barilla took other initiatives involving the donation 

of food products, in Greece and Lebanon, in 

support of refugees. In Greece, for example, the 

Group donates food and basic necessities to 

non-profit associations and organizations that 

prepare and distribute meals for refugees living 

in refugee centers in Athens. In Lebanon, Barilla 

has launched a project called No Hunger, in 

partnership with the United Nations Development 

Program (UNDP). By holding charity lunches in 

various cities around the country, the project 

aims to raise awareness of the issues of access 

to food, and food insecurity. The lunches held 

by the Group involve communities suffering 

from poverty and other difficulties, and groups of 

refugees living there.

APPROXIMATELY 1,630,100 EUROS 
WERE DONATED TO CHARITABLE 
ORGANIZATIONS DURING THE YEAR

APPROXIMATELY 5,000 HOURS 
OF VOLUNTARY WORK WAS DONE 
BY BARILLA EMPLOYEES WITHIN 
THE FRAMEWORK OF COMPANY 
VOLUNTARY INITIATIVES

APPROXIMATELY 15,500 VISITS WERE 
MADE TO BARILLA PLANTS

APPROXIMATELY 4,800   TONNES OF 
FOOD PRODUCTS WERE DONATED IN 
THE COURSE OF THE YEAR
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Support for communities facing crisis situations 

Barilla has always been on the front line in 

supporting institutions and communities in the 

most critical situations deriving from natural 

disasters. The Group has been working with 

Italy’s Civil Protection Service for many years, 

and provides practical support for populations 

affected by disasters.

This collaboration has spawned the Mobile 

Column, which is designed to bring practical 

aid to populations in emergency situations. 

The Column includes a kitchen truck, a kitchen 

module for celiac people, a marquee with 

tables and benches, and a mess tent capable of 

preparing up to 500 meals per hour. 

This not only provides a source of sustenance for 

people in need, but also represents an assembly 

point offering the conviviality of a hot meal.

During the year, Barilla’s mobile column 

supported the population in the Parma area 

affected by flooding in December, thanks in part 

to the constant support of our employees, who 

responded to the disaster by providing about 180 

hours of voluntary work in conjunction with the 

Civil Protection Service. 
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